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One of the world’s largest
purchasers and retailers of
beverage alcohol, the LCBO is
strongly invested in its marketing
program through 13 periods over
the course of the calendar year.
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Bruichladdich Octomore 8.1

If you're a lover of a powerful dose of smoke on the palate,
prepare to be swept away by the smooth and smoky shades of
8.1. This powerhouse finds a balance between the heft of the
flavours and the subtleties of fruit, seaspray and sweetness that

shine through on every sip. |

Bruichladdich Organic 2009 Scotland Bruichladdich the Classic Laddie

Rebellious of spirit when it first appeared on the market, the
distillery’s original offering continues to wow enthusiasts with
effortless style and taste. Sweet oak, honey, barley and fruit grip
the palate and dispense a gentle note of smoke on the finish.

From the distillery renowned for forging its own path comes a
whisky crafted from 100% organic Scottish barley. Wholly
organically certified, this unpeated expression is aged in ex-
bourbon casks and produces a creamy texture on the palate.

Barley and spice dominate around a swirl of floral and citrus
aromas. BUY ONLINE »
BUY ONLINE »

The Brilliance of Bruichladdich BUY ONLINE »

Take a closer look at the incredible distilleries crafting the world's best whiskies, starting with a brand
placing a contemporary spin on an ancient art.

Bold of purpose, clear of mind and exceptional at their craft, Bruichladdich has always fashioned itself a
freethinking, rebellious spirit within the art of creating Scotch. Toeing the line of tradition may not be in this
distillery’s DNA, but they pay tribute to the craft in their own unique way.

goLOCAL

Uncork four delicious Ontario wines, selected by our experts!

The original Bruichladdich distillery was built in 1881, but the history that really matters is far more recent.
Storming onto the scene around the turn of the millennium, they made it clear from the get-go that they danced
to the beat of a different drummer.

Take, for example, the assumption that every Islay whisky is going to play some variation on peatiness. The
launch of The Classic Laddie established Bruichladdich's signature taste as entirely unpeated. Add

unmistakable packaging in an aquamarine bottle emblazoned with white knockout letters and clearly something
THAT'S

THE
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very different had arrived on these shores.
y
This wasn't about bucking tradition or thumbing their nose at customs; the team at Bruichladdich simply wanted 4
to celebrate the best of local ingredients and the time-honoured processes. The overarching goal at DISCOVERTHE woRLD'S.
Bruichladdich has always been to pay proper tribute to the artisanal heart of the craft, and capture the very SERNE T
essence of the ingredients’ links to the land. The Bruichladdich website even refers to showing their followers

“the intimate connection between place and time, man, history and land.” And in that, Bruichladdich is
something of a throwback — a reminder of what really should matter.
ssive releases have pro e more tha le of capturing eaty \EgIS\IE’II:IAF(IiL > Rocl Wine 1S Exsiar Tha YOWTHIEK]
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United Way
Peterborough & District
uwpeterborough.ca

UNIVERSITY OF TORONTO
75 Years of Caring

J SCHOOL orF CONTINUING STUDIES

Since the beginning
we’ve built what |

consider a world-class
certification program.

A community organization
dedicated to helping to
improve the lives of vulnerable,

One of Canada’s most prominent  ALEXANDER ZABRADI
universities has developed an
extensive and highly touted
continuing education program. marginalized and at risk people.
Editorial style Course v ’ A publication to
Calendars for both i Anic noj :IIS:':TRD K : ' commemorate the United
the Business School Bresence [ Gt-:]\_i-;-{:iﬁ‘n:g;i . Way Peterborough’s 75th
X anniversary.

(60+ pages) and
Arts & Sciences (70 pages)
SPEECH WHISPERER BE DIGITAL-READY T o
ranstormation

Life-saver, career maker, "It doesn't matter where you Dig into a discussion about
shyness-slayer—call her come from. You need to digital marketing and deliver value to clients and
what you want, just be sure stand up and be credible and Richard Picart buzzes with employers, but to quantify
confident,” Melanie asserts. enthusiasm. It's a natural- that value so strategies

Change is underway for the United Way. Most people recognize that. In fact,

to pronounce it clearly and
with confidence. That's born passion given his dual  are clearly explained and
because Melanie Novis “To relay a pitch, speak to a role of VP Client Services for  executed. “To get the
wants to help people refine board, to interview, to run a adigital agency by day and  greatest amount of ROI for it's been underway since 2011, a watershed year for our organization. To make
their public speaking and meeting—we all need the skills  instructor by night. Typically, your spend and drive data- a significant push for lasting, measurable change, our national organization
presentation skills. of communication and presen-  that conversation always driven campaigns, digital identified three priority areas for United Ways across Canada. These outcomes-
tation,” she insists. “It's more ends with one indisputable marketing is the medium to e et indhetaek P tv to Possibility: Healthy P le, St
“Public speaking is a skill. You than professional development,  truth: “Digital marketing is do it efficiently and cost- ase m'."a Ives Iincluaed: rf:)m overty to Possibility; Hea y eople, Strong
need to remain authenticand  it's personal development.” the future.” effectively.” Communities; and, All that Kids Can Be. We were one of the first local chapters to
who you are, but learn the embrace this movement and that has called for us to alter our funding model.
techniques and apply them,” Melanie cultivates a comfort- Formally, the course is It's a fast-moving field that's
she offers. “People’s careers able, constructive classroom about leveraging the digital  constantly evolving and To stand on principle is not always a matter of standing on familiar ground. We
are often stifled if they don't environment where learnersare  space to reach audiences Richard brings a high- AT represent change unless we're prepared to demonstrate it. In this case, that
has meant prioritizing key issues that call out to us. It's not enough to divvy up the

and promote goods and energy experience to the

encouraged to try out different
classroom. “l ask questions,

approaches and make mistakes.  services. Richard is quick to ' : :
That's the reason her Add to that she'll help commit ~ get to the bare bones of it. | bring anecdotal, real-world pot and hope that it all gets spent wisely. The issues we face today are far more
courses are a perennial the clutter of ‘ums; ‘likes’and  “Whether it's social, content  experience and I'm planning complex and intertwined. We understand that change can be intimidating, but we
favourite at the School. With  ‘y'knows' that contaminate on a lot more interactive also appreciate that doing exactly what we've always done doesn’t meet the real
needs of today.

20 years of teaching and some speaking habits to the

have presentation skills.”

development, search
marketing, pay-per-click, activities.”
graphic design as it relates

a business dedicated to trash heap of 'never again'.
the discipline, she attracts to user experience and on- Share experiences, learn
learners at all stages of As she vows to every new page navigation—all of those new digital tools and
their careers, from CEOs to class, ‘I promise you by aspects of digital marketing  develop winning strategies
public-facing professionals, the end of this course you are in high demand.” for today’s competitive
upwardly mobile execs to will emerge as competent, marketplace—all within UnitedWay
learners simply preparing confident speakers.” You have He aims to empower avibrant learning =
learners—to give them environment.
Two bottom photos by Wayne Eardley. 75 Years of Caring

for the next steps. her word on it.




A DIVISION OF BELL CANADA

Provides outsourced data centre
services for clients who need the
certainty of absolute security.
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Data Centres

Solid and lock-tight secure, robust connectivity and featuring
100% uptime, our mission critical data centres feature a raft
of scalable services.

DATA CENTRES

SERVICES

CASE STUDIES

RESOURCES

ABOUT Q¥

CONTACT
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 q9.com

A O ks ARG

Managed Hosting

We simplify your day-to-day. As IT experts we have the
technical talent and hands-on experience to design, build
and administer your environment. Count the strength of that
investment not just in time saved, but where you can spend
your time.

DOWNLOAD POF

DATA CENTRES

SERVICES

CASE STUDIES

RESOURCES

ABOUT Q¢

CONTACT

& g9.com

Energy & Resources

Downtime is non-negotiable. Full availability is a must for an
energy provider who has to be on 100% of the time. A safe,
secure cloud compute and storage infrastructure instills the
confidence industries demand. Q9 can deliver the
comprehensive solution that would guarantee an active
redundancy capability, network connectivity and recovery
measures in the event of a disaster. It would naturally scale
quickly, economically and inline with a customer's growing
iith Q9

demands. Energize your next mo

DATA CENTRES

SERVICES

CASE STUDIES

RESOURCES

ABOUT Q¥
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CONTACT

SUCCESSFULLY
CONSISTENT :

At Trez Capital we believe prudent investment
is all about consistency. It's about steady

and attractive risk-adjusted yields. That
thinking has driven our brand of investment
for 20 years and will continue to guide us

long into the future. Unexciting? Absolutely.
Successful? Our track record speaks for itself.

CONTACT

Toronto Dallas
416.350.1224 214.545.0951

Vancouver Palm Beach
604.689.0821 561.588.0132

I-TREZCAPITAL

trezcapital.com

I-TREZCAPITAL

Real estate investment firm
and provider of debt financing
solutions for commercial real
estate.
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resources remain resources

A European-based non-profit
organization dedicated to
advising governments and
business leaders while evolving
and implementing policies
around the circular economy. The elimination of single use plastics would mark a tidal shift in our world. That goal resides at the
heart of the circular economy precisely because it calls for us to fundamentally shift our thinking
and practices around waste. It would encourage producers, distributors, stakeholders and the
public to reframe how our resources can be used and reap benefits in the process. To move that
Excerpt from one of initiative forward, reuse is the answer. More than an act of progressive thinking, when executed
Reloop’s five pillar pieces properly, it’s an indisputably practical solution.

that comprise its guiding
manifesto.

- The preeminent name in
We are very ClmblfIOUS. fundraising for medical research,

: We need to be. education and the development
The Reuse Revolution of cutting edge equipment.

Excerpt from foundation
appeal for the Hurvitz Brain
Sciences Centre.

Reuse reduces. Massively, in fact. Reuse means resources remain resources for many years, while
high quality recycling practices are implemented when the reuse cycle finally ends. Picture the
prospect of removing single use plastic from circulation. Many countries are already doing it.

Reuse saves. Many companies balk at switching to reusables citing the initial higher investment.
However, costs are significantly offset by the savings realized from eliminating purchase and the
ever-growing producer responsibility costs associated with single-use packages. The greater the
frequency of reuse, the greater the savings over the life of the packaging or product.
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TOGETHER, WE WORK.

Global equipment manufacturer
for institutional food service
preparation and delivery.

e Content Management
Program

e Executive Communications

e Corporate Profiles

e Company Tag Line

e Product Sheets

e Web Site Copy

e Articles
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About Burlodge

Together,
we work.

We're driven by a determination

to help clients accomplish their goals.
Most gratifying is our on-going
consultation and interaction with our
clients. By understanding their needs
and analyzing the issues, they push us

to design better food service equipment.
They also remind us that it takes

an incredible amount of effort to be the
best. But it’s thanks to our shared success
that we dedicate our tag-line to them.
Together, We Work acknowledges those
who continually challenge us and inspire
us. We wouldn’t have it any other way.

ATLANTIC

BRETON COAST

Breton Coast
Biking

Along the stark and wildly
beautiful coast of Brittany, there
is the promise of adventure. In
this land of legend, where the
Atlantic churns against jagged
cliffs and washes across broad
sweeps of sand, there dwells an
obliging spirit of rustic elegance
and gentle hospitality. It's a
place where guardians of grand
old-world chateaux graciously

welcome guests and acclaimed
culinary traditions thrive.

Butterfield
&Robinson

SLOW DOWN TO SEE THE WORLD

AUSTRIA
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@ LUCCA

Cinque Terre

Traversing the Cinque Terre of the
Ligurian Coast is to walk in the
footsteps of history. Here, rugged
coastline paths wend through
fragrant citrus orchards and
terraced vineyards, connecting
secluded seaports and cresting

at inspired vistas. It is a place
where, for centuries, a generous
people with an indomitable spirit
has revered the simple essentials
of life: food on the table, wine
overflowing and the turquoise
shimmer of the Mediterranean.

Butterfield
&Robinson

SLOW DOWN TO SEE THE WORLD

@ LUCCA

MEDITERRANEAN
SEA

Natchez to New
Orleans

The trail from Natchez to New
Orleans reveals the narrative of
the American South. From stately
antebellum mansions to the sultry
swelter of an endless night in

the Big Easy, this is a region rich
with American myth. It is where

a storied past meets the shared
spirit of a vibrant present. It is
where the heart slows and life
sways to the comfortable rhythms
of an abiding soul; where time
ambles, casual as a drawl, and
where every day is the most
beautiful there is.

Butterfield
&Robinson

SLOW DOWN TO SEE THE WORLD

Butterfield
&Robinson

SLOW DOWN TO SEE THE WORLD

The original tour company for
active and indulgent adventurers,
B&R is legendary for forging a
path in both group and exclusive,
customized travel.




Ryerson
University

Vibrant innovation hubs have
become part of the business
landscape in communities across
the country. The Digital Media
Zone represents one of the most
successful proving grounds for

developing entrepreneurial talent.

The next generation of entrepreneurial leaders is staking
a claim to world-changing solutions right here, right now
in the Digital Media Zone (DMZ) at Ryerson.

Tapping into the boundless enthu-
siasm of a university community
in the heart of Toronto, this hothouse of
ingenuity, industry know-how, investment
and experiential learning is
ramping up on success stories
and redefining the digital incubator. What has quickly
emerged is a dynamic culture of achievement where
startups fast-track their companies in an open environment.
Groups of fellow developers create, share and critique
alongside one another. Peer-to-peer collaboration is
encouraged and cross-pollination expected, which creates
a give-and-take atmosphere that’s abuzz with possibility.

At | ;\@ ) ¢
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The DMZ helps

entrepreneurs
navigate that critical startup phase by providing the space,
mentoring, professional resources and investment required
to transform fledgling ideas into full-blown solutions.

This allows budding companies to immerse themselves in
their work and top many of the hurdles and holdups that
commonly sidetrack startups. This freedom to focus, build,
interact and explore is producing astonishing results, and
is further strengthened by the DMZ’s university connection
where ambition and aspiration flourish.
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Moments later,
Vivian’s smile

would never quite
be the same.

Then again,
she did find her

Christmas tree.

If you would like to see samples
from particular industries that
are not represented here,

please let me know. These few
pages are meant only to capture
a sampling of my work.
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pure products. clean future.

Peterborough Regional
Health Centre

&\"’(/‘ Wine
U Ontario

&2 globalpayments

GROUP

The Spirit of Excellence

5 GREAT GULF

&
Just Chai

muse-

REFRAME
FILM
FESTIVAL

7 cCOMeNDR

TO CLEAN. WITH CARE.

obbvie

TRENT &8

UNIVERSITY
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OMNI

HEALTH CARE

MOLSON €00l
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1. TERANET

RELIABLE DATA +
INSIGHTFUL SOLUTIONS

ININOVA,

DISC GOLF




